
 
THE RUST BUCKET 

A long road ahead 
LIFE DOWN THE AGES has tended to evolve in 
sudden great leaps, separated by long periods of 
slow change. The same is true for technology, 
although the time scale is a little more 
compressed. Over the past 50 years computer 
technology has evolved in large jumps, each one 
followed by an explosion of new companies, a 
period of change, and then the emergence of a few 
dominant players that rule until the next 
technology disturbance. 
  Like it or lump it, IT is here to stay in one form 
or another, with many companies walking a fine 
line between stability and change. Most companies 
are intensely uncomfortable being anywhere near 
that edge and for that reason are struggling in 
today's complex environment. 
  The next revolution is moving beyond today's 
human-machine interface and towards knowledge-
based systems and automatic search systems. 
Merely accessing information is no longer 
sufficient. Making things happen with information, 
from attribution of meaning to rapid incorporation 
into ongoing decision processes, is what will make 
the difference. 
  The real challenge isn't just the development of 
technology, but how to apply and use it. The 
greatest difficulty is getting people to change. The 
winners will be the people and organisations that 
can adopt change into the way they work and live. 
  From the Internet to biotech, from wireless and 
nanotech to robotics, change in business and 
society will all be among the top innovations. 
Radical changes are now reshaping healthcare, 
financial services, and others. From wireless, 
devices, public kiosks, speech recognition, and new 
technology, innovations will drive competition and 
change services. Shifting customer segments and 
globalisation are also creating change. 
  Leadership is being redefined in the global 
economy where challenges from technology, the 
workforce, customers, and the competition are 
changing the very nature of organisations. Leaders 
of adaptive organisations must demonstrate that 
they not only welcome change but also nurture it. 

— Continued on page 2 

Altium moves to tighten 
its grip on China market 

Altium, an Australian company that creates electronic 
design solutions, is planning to make some significant 
investments in China in an effort to consolidate its 
market share and discourage piracy of its products. 
"The new investments are an amnesty for users of 
unlicensed Altium software, and sponsored programs, 
special pricing, inclusive training, and electronics 
engineering centres of excellence in selected Chinese 
universities," explained Emma Lo Russo, COO of 
Altium. 
 "Altium has a huge platform on which to build: 73 



The Rust Report, July 25, 2008              Page 2 

 

INSIDER EDITION 
 

TechnologyOne wins Victorian city 
The City of Wangaratta has selected Queensland 
developer TechnologyOne to supply its financials, 
supply chain, works and assets, property and rating, 
and human resources and payroll solutions. 
TechnologyOne had been short-listed for the contract 
alongside Civica. 
 "What we wanted was a solution that would enable 
easy integration, centralise the storage and 
accessibility of corporate information, and engage 
users, while enhancing the overall user experience," 
explained Ray Park, director of business services for 
the city. 
 Adrian Di Marco, executive chairman of 
TechnologyOne, noted that the company's 
applications are used by more than 220 councils in 
Australia and New Zealand. Di Marco claimed the 
company has won more than 70 per cent of contracts 
where councils had sought a local government 
solution this year, and the company is also well 
placed to secure three more "substantial" local 
government contracts this year. 
www.technologyonecorp.com  
 

RUST BUCKET 
Continued from page 1 
 
Leadership today is on a somewhat rugged 
landscape that does require constant reworking to 
shape an environment where change always is 
possible and in many cases is rapidly occurring. 
  A new generation of techno-literate people is 
assuming power that is more attuned to the idea 
of influencing the future. In the companies they 
will inhabit or the businesses they will create, this 
is a new breed of individual who will seek new 
ways of meeting both business and individual 
aspirations. This will give rise to new concepts of 
companies, motivation, and success. 
  Proactive policies are now needed to respond to 
the fundamental changes in technology. The 
digital convergence of information society and 
media services, networks, and services is finally 
becoming an everyday reality. Digital convergence 
requires policy convergence and a willingness to 
adapt frameworks where needed so they are 
consistent with the emerging digital economy. 
Without the chief's leadership and perseverance 
the potential of ICT to change things for the 
better will rarely be realised. 

— Len Rust RustOz@bigpond.com.au  

Logistics group adopts Aussie ERP 
Third-party logistics company Southern Cross 
Logistics has selected Melbourne-based developer 
Mid-Comp to provide its Stockman business software 
platform. Stockman is the SMB version of Mid-Comp's 
Odyssey ERP for Distribution suite. 
 "It appears that Stockman can handle all the weird 
and wonderful inventory requirements variations that 
come with providing third-party logistics services to 
such a diverse range of clients," explained Tony Riley, 
managing director of Southern Cross. "Our clients 
have complete visibility of their inventory simply by 
logging into our system via the Web," Riley added. 
www.midcomp.com.au 

SA Health finds Objective 
The South Australian Department of Health is to 
implement an enterprise-wide electronic document 
and records management system from Sydney-based 
developer Objective. Objective will replace a records 
system that was used to manage hard copy and 
records that were held on about 25 active databases.  
 "Objective will provide a single source of the truth 
and serve as a single repository for all documents and 
records, therefore streamlining operational 
efficiencies, lowering operating costs, and improving 
services to the wider community," a spokesman said. 
www.objective.com 

Police super fund runs Aust admin 
Melbourne developer Financial Synergy has joined 
forces with superannuation services provider Pillar 
Administration to implement its Acurity admin-
istration system for the NSW Police Superannuation 
Scheme. 
 "The implementation of our Acurity system will 
automate Pillar's administration of the PSS, thereby 
ensuring greater accuracy, faster processing, and 
enhanced user experience," claimed Tim Percy, 
general manager of consulting and business 
development for Financial Synergy. 
www.financialsynergy.com.au 

BQT supplies readers for US airport 
BQT has been selected to supply at least 1140 smart 
card Mifare readers to a US integrator for use in a 
worker ID scheme at a "major regional American 
airport". www.bqtsolutions.com  

www.mitraid.com
mailto:info@mitrais.com
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Logistics giant adopts CargoWise edi 
Logistics Plus, a US logistics management company, 
has implemented CargoWise edi's ediEnterprise 
software into its operations in the US, Canada, 
Mexico, and the UK, and is planning to adopt the 
system at all of its operations around the world. 
 The software streamlines operations, accounts, and 
management duties of freight forwarders, customs 
brokers, container freight stations, ships' agents, 
warehouses, and cartage and trucking companies, 
explained Richard White, CEO of CargoWise. "By 
integrating operational and accounting efficiencies 
across its global network of offices in a single IT 
installation, our product helps to reduce operational 
costs while simultaneously driving up customer 
service, visibility, and quality levels," White added. 
www.cargowise.com 

iSoft picks up Mexican deal 
IBA Health's subsidiary iSoft has been awarded a 
contract worth more than $A1 million to provide an 
integrated care system for use in 10 hospitals and 470 
health centres under the control of the Nuevo Leon 
Healthcare State Department in Mexico.  
 Gary Cohen, executive chairman of IBA, said the 
deal is believed to be Mexico's first regional level 
healthcare IT project. iSoft was awarded the business 
after implementing its hospital information system at 
the Women and Children's Hospital in the state 
capital of Monterey last year, Cohen added. 
www.ibahealth.com 

Infosys fits out ANZ in Laos 
ICT giant Infosys has implemented its Finacle 
Universal Banking Solution for the ANZ Banking 
Group in Laos as the first step in the bank's planned 
multi-country deployment over the next three years.  
 "Technology is key to ANZ's aspiration to become a 
super regional bank," noted David Cartwright, the 
bank's managing director of operations, technology, 
and shared services. "Implementation of a new core 
banking platform is crucial to our plans to grow our 
business and provide leading products and services to 
our customers in Asia/Pacific." www.infosys.com 

Toughbooks dig deep for miner 
Panasonic Toughbooks are being used to help with the 
repair of underground equipment used by WA 
contract mining company Byrnecut Mining. The 
Toughbooks are taken down the mines by engineers 
and mechanics to extract diagnostic information from 
vehicles and transmit the data wirelessly to above-
ground workshops. The rugged construction of the 
machines is vital as most notebooks are not built to 
withstand tough mining conditions, a spokesman 
said. www.toughbook.com.au  

Aussies worth watching 
A roundup of companies making waves 

at home and abroad 
 PICKUPPAL offers a service that allows a 

travelling private vehicle to be matched 
dynamically over the Internet to a pickup location 
(someone or something) along its planned route 
anywhere in the world. At the core of PickupPal's 
technology is a high-performance geographic 
information system that sorts and matches 
according to a series of pre-engineered criteria. 
www.pickuppal.com 
 

 COZERO provides a link between project 
developers who reduce carbon emissions around 
the globe and the buyers (emitters) who fund these 
projects through their purchases. The adage 
"Think global, act local" sums up the goal of 
COzero, encouraging action against global warming 
at a local level. COzero.net provides a central 
point where members can take action and 
calculate their carbon footprint and offset. 
www.cozero.net 
 

 STREETADVISOR.COM is an online community 
where homeowners, renters, and house buyers can 
share and learn about the quality of life on specific 
streets, along with the neighbourhood, local 
services, and related details known only to those 
who live there. The site is evolving to include 
additional services that can be used to facilitate 
online conversations that allow professionals and 
consumers to participate in a public forum. 
www.streetadvisor.com 
 

 YEAHPOINT is a digital media company that 
specialises in delivering interactive visual media 
solutions in a retail environment. These solutions 
have been developed to increase sales, influence 
consumer trends, build brand awareness, and track 
consumer behaviour at the point of product while 
creating a consumer-oriented shopping experience. 
YeahPoint's clients include Masterfoods, Meat and 
Livestock Australia, Orica/Shelleys, L'Oreal, and 
Pernod Ricard. www.yeahpoint.com 
 

 YTEK provides a range of software services and 
solutions with a focus on the simulation and 
training market. The company's ADGESIM software 
suite is a comprehensive set of applications that 
has been developed in partnership with the 
Advanced Distribution Simulation Lab (ADSL) at 
Australia's Defence Science and Technology 
Organisation (DSTO) for the training of RAAF Air 
Defence officers. www.ytek.com.au 
 

 WARDY IT SOLUTIONS is a consulting and 
training provider with a focus on SQL.Server. The 
company's database services range from database 
design and development through to implement-
ation, training, and support. Wardy IT Solutions 
specialises in bridging the gap between traditional 
database administrations and emerging tech-
nologies. A virtual DBA is a cost effective remote 
database administration service designed by the 
company. www.wardyit.com.au 

http://regonow.com/ingres/content1.cfm?dx=blank&CFID=255309&CFTOKEN=6fbc4700590e14af-8504A067-E0C8-4FB6-411BC48AD4AFE30B
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NICTA joins big European project 
The ICT centre of excellence of Australian research 
group NICTA will take part in a European project to 
revolutionise the Internet after being selected to join 
the EC's Seventh Framework Program for Research 
and Technological Development. NICTA will 
participate in the collaborative Nano Data Centres 
project, which will seek to build an Internet 
architecture that delivers data from the edge of the 
Internet instead of the familiar network-centric 
architecture that stores content in data centres that 
are connected to Internet backbones. The project will 
have funding of almost $A5 million over three years. 
NICTA will contribute $A290,000. 
 "NICTA's participation in this FP7 project 
strengthens Australia's profile as a world-class 
performer of strategic ICT research," said Dr Phil 
Robertson, COO of NICTA. He added that the NADA 
project represents a paradigm shift toward highly 
distributed delivery platforms and its results promise 
enhanced performance of home entertainment 
networks, low-cost delivery, and support for new 
applications in the online games arena. 
http://nicta.com.au 

Feds support CSIRO health centre 
The Federal Government has agreed to provide 
funding for the Australian e-Health Research Centre, 
which was formed in 2003 as a joint venture between 
CSIRO and the Queensland Government. The centre 
has established research nodes in Adelaide and 
Melbourne, noted Gary Morgan, CEO of the centre. 
 The $A20 million funding from the Federal and 
Queensland Governments was welcome as the centre's 
research is starting to fulfil expectations that health IT 
can improve the delivery of health care, Morgan 
added. "The funding renewal will allow us to complete 
some major projects as well as initiate some new 
projects with a national focus," he explained. 
www.csiro.au/partnerships/AEHRCPartnership.html 

Raw sells billing system 
Australian technology provider Raw Capital Partners 
has sold its dataDirector billing tool for telcos to 
Chinese developer Haso Soft. A spokesman said Haso 
was founded by Chinese nationals who had returned 
to China from Japan and Australia. The company 
develops business software, Internet-related 
applications, and value-added mobile services. 
 The deal will be financed over four years during 
which Raw will have access to any modifications to 
the dataDirector code, a spokeswoman explained. 
www.rawcapitalpartners.com  

UXC buys Queensland developer 
UXC Engineering Solutions has bought Datec 
Queensland from Datec Investments. The company 
provides metering and billing solutions and has 
developed the Toht suite of billing products, which 
have been deployed by some large customers in 
Queensland. Datec Queensland will be integrated into 
UXC Engineering, but will continue to be managed by 
Ian Marshall. www.uxc.com.au 

Admerex expands Philippine centre 
Admerex, an Australian provider of receivables and 
credit risk management solutions, has expanded its 
contact centre in Manila to seat an additional 200 
agents and associated staff. The expansion is in 
response to client demand for services in the credit 
and receivables management market, claimed Rob 
Yeldon, CEO of Admerex. The centre operates on a 
multi-shift basis and services domestic and Philippine 
clients as well as clients in the US, Yeldon noted. 
www.admerexgroup.com 

Ipernica buys aerial mapmaker 
Technology commercialisation specialist ipernica has 
agreed to buy NearMap, a WA-based producer of very 
high-resolution aerial photomaps. The company has 
developed a breakthrough technology that enables 
photomaps to be updated much more frequently than 
other providers, such as Google, explained Graham 
Griffiths, managing director of ipernica. 
 "With NearMap's revolutionary approach to high-
resolution photomaps it has achieved its objective of a 
20-fold operating cost reduction over current industry 
practices," Griffiths claimed. 
 Stuart Nixon, founder and CEO of NearMap, will 
remain CEO when the acquisition is completed. 
www.ipernica.com 

Mid-Comp seeks ERP partners 
Victorian developer Mid-Comp is seeking channel 
partners for its Stockman supply chain software for 
SMBs. "We will be happy to talk to anybody regarding 
reseller partnerships," said Steve Bridges, managing 
director of Mid-Comp. www.midcomp.com.au 

http://www.investsoutheastengland.co.uk/Display.aspx?ID=144
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Telstra, NetComm team for mobiles 
Telstra (www.telstra.com) has joined forces with 
broadband equipment maker NetComm to create a 
secure, high-speed device that enables multiple users 
to access mobile broadband. The Turbo 7 Series 
wireless gateway launched this week offers a secure 
Wi-Fi gateway and Ethernet connectivity, plus 
connection to Telsta's Next G wireless network, 
explained Deena Shiff, Telstra Business Group 
managing director. 
 "Businesses can now take the network with them 
on customer visits, to trade and community events, or 
to temporary work locations, like construction sites 
away from head office," she said.  
 The gateway was developed exclusively for the 
Telstra network, added Danny Morrison, general 
manager of NetComm. BigPond intends to introduce a 
variant of the device that will make it easier for 
families and households to network homes and share 
access to the Internet. www.netcomm.com.au 
 

Business Briefs 

 IT solutions provider Brennan is putting the 
finishing touches on a new data centre in Brisbane. 
So critical is the shortage of data centre rack space 
that 50 per cent of the space in the $3.2 million 
facility is already spoken for, claimed Dave Stevens, 
managing director of Brennan. www.brennanit.com.au 

 Dr Terry Cutler, chairman of the committee 
responsible for the Federal Government's National 
Innovation System Review, will deliver the Pearcey 
oration at the 2008 NSW State Pearcey Awards night 
on September 11. Details from www.pearcey.org.au 

 South Australian broadband services provider 
Internode claims it has become the first Australian 
services provider to offer IPv6 as a standard service. 
The move will "future-proof" customers' networks, 
claimed Simon Hackett, managing director of 
Internode. www.internode.on.net 

 Argus Solutions has incorporated fingerprint 
capability into its Cornerstone application by 
integrating technology from Sagem Securité. Argus is 
also working with Hitachi on finger-vein technology. 
www.argus-solutions.com 

 Hologram Business Intelligence has been selected 
to sell and support in the Asia/Pacific region the Kdb 
database and q language from Kx Systems. 
www.hologrambi.com 

BY ASSOCIATION 

No security without storage  
By Jacob Van der Eyk* 
IT IS OFTEN SAID that there is no such thing as 
perfect security, and with the growth of digital 
information storage, this has never been so true. 
  Data protection and information security are 
certainly top of mind among CIOs and other senior 
IT professionals, something a recent survey of our 
membership clearly revealed, but the central 
relationship between security and data storage is 
not well understood. Coming to grips with best 
practice in storage security is even harder. 
  When it comes to information security almost 
all attention is focussed on protecting against 
Internet or external security threats. Yet it has 
become a cliché that the most damage is not done 
through attacks from outside organisation via the 
Internet, but from within. Often, no "attack" is 
involved, and the removal of the data is 
transparent to the organisation. It can even occur 
accidentally and the sensitivity of data that we 
carry today means the results can be catastrophic. 
  While data storage remains shrouded in 
technical jargon and often is ignored from a 
security point of view, it is the last line of defence 
against such threats. If information is encrypted 
on the disk — so-called data at rest — it is 
protected against a broad range of security risks, 
not just Internet attacks. 
  Of course, encryption is easier said than done. 
The hard part is managing the encryption keys, 
access rights, and authentication procedures to 
give the right people access to the right encrypted 
data without impacting their productivity. 
  And there are other important storage security 
issues. Government regulations increasingly 
require organisations to demonstrate the integrity 
of digital records, so there is another set of 
solutions to ensure that data cannot be tampered 
with and is identical to when it was created. 
  SNIA is raising awareness of the need for 
storage security and is also providing 
organisations with best practices on implementing 
appropriate strategies. 
  On the awareness front, SNIA ANZ is a key 
supporter of the Data Security Village at the 
forthcoming Security Expo in Sydney from August 
26-28 www.securityexpo.com.au. 
  When it comes to education, we have had an 
active storage security program for the past 
several years, managed by the SNIA Storage 
Security Industry Forum (email address 
enquiries@snia.org.au). 
  There may be no such thing as perfect 
information security but without storage security, 
you are not even getting close. 
 

Jacob Van der Eyk is chairman of SNIA ANZ 
www.snia.org.au  

  

www.awa.com.au
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PCI builds green contact centre 
Contact centre outsourcing supplier PCI claims a 
unified communications contact centre it is building 
in Melbourne has been designed to be green from the 
ground up. The 6000 square metre facility will be 
fitted with an IP-enabled network supporting 725 
agents and up to 850 concurrent users. It will 
incorporate energy-efficient network gear from Nortel 
and Commander, the channel partner of nPower. 
 "From a technology perspective we have a 
responsibility to maintain an efficient and sustainable 
work environment and, as a result, a major 
determinant of the technology we used for our new 
facility was its efficiency in terms of power draw and 
emissions," claimed Jason May, general manager of 
integration at PCI.  
 "Moving to new premises also gave us the 
opportunity to extend this theme to the way we 
manage our call clients, taking into account things 
like travel time and physical location. Nortel's unified 
communications solutions were not only ideal for this 
purpose, with location-independent calling and 
presence giving us far more control and flexibility over 
agents' whereabouts, but Nortel's energy efficiency 
ratings were also far superior to those of its 
competitors." www.pci.com.au 

Telecom NZ relocates to green facility 
Telecom NZ is planning to move its offices in the NZ 
capital of Wellington into two environmentally 
sustainable buldings to be constructed for it by The 
Wellington Company. The new offices will house some 
1700 employees currently located in six different 
properties around the city. 
 The new facility will have active chilled beam 
cooling technologies, energy-efficient lighting, solar 
panels and possibly wind turbines, and a thermally 
active exterior, explained Dr Paul Reynolds, CEO of 
Telecom NZ. It will have a 5 Green Star rating under 
the NZ Government's environmental assessment 
scheme, he added. 

US group cuts the rubbish 
SoftLayer, a US Web hosting and on-demand data 
services supplier, has taken an interesting approach 
to its carbon impact by joining with its supplier 
Supermicro in a server packaging program that 
reduces packing materials by 80 per cent. Not only 
does the program reduce the amount of materials 
produced or recycled, it also allows more servers to be 
packed into shipping containers for more efficient 
transport. www.softlayer.com 

UK minister proves a point 
When delivering a keynote speech at the Second 
Annual Climate Change Summit in Sydney this week 
Phil Woolas, the UK Minister of State for the 
Environment, made a point by staying away. He 
delivered his speech via high-definition telepresence 
technology.  
 It was estimated that by staying home he saved 60 
hours of travel time and 6.2 tonnes of carbon dioxide 
emissions on his flight alone. 
 "Telepresence does more than improve 
communications and productivity, it is also 
increasingly viewed as a critical green technology," 
claimed Michael Chetner, A/NZ country manager at 
Polycom, which provided telepresence solutions at 
London and Sydney. Telstra provided the secure 
network and bandwidth for the Australian end of the 
event.  

Smart meters to cut energy use 
Smart metering that communicates electricity, gas, or 
water usage data over a network to the providing 
utility, is evolving to the point where it will allow 
utilities greater management efficiencies while 
providing customers with choices about their 
consumption. 
 "We believe that in an era of rising energy costs the 
home area network (HAN) model and its most 
sophisticated outgrowth, the energy management 
system, will eventually see wide deployment," 
explained Sam Lucero, a senior analyst with ABI 
Research. 
 Lucero explained that the HAN is an extension of 
smart metering into the home, connecting the meter 
to load centres, which are devices like air conditioners 
and dryers that consume a lot of power. 
 Four technologies have potential in the HAN arena: 
HomePlug Command and Control, which 
communicates data over existing electrical wiring; and 
three wireless standards —ZigBee, Z-Wave, and the 
new 6IoWPAN. "ZigBee is seen as the most likely 
candidate for HAN success. The ZigBee Alliance has 
been very focused on smart metering," Lucero said. 

US work adapts Tivoli to data centre 
US company Johnson Contols plans to integrate IBM's 
Tivoli Monitoring for Energy Management software 
with its own offerings to create a data centre energy 
management system. The Web-based system will help 
customers maximise energy efficiency, reduce power 
and cooling costs, and make power decisions in real 
time. www.johnsoncontrols.com 

http://i.supplychain-consulting.com/paper2.cfm?dx=blank&paper_id=P020&track=AR
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Aust mobile advertising takes off 
The mobile advertising market in Australia is very 
much in its infancy with total revenues reaching just 
$A2.5 million in 2007. However, this figure is set to 
grow more than 300 per cent in 2008 and be 
sustained into next year, driven by the growing 
consumer take-up of 3G data services coupled with 
attractive campaign pricing to entice advertisers. 
 The Australia Next-Generation Mobile Advertising 
Market 2007-2011 study from Frost & Sullivan 
involved interviews with 213 senior executives with 
control or insight into marketing budgets and 
strategy.  
 The research highlighted, however, that sustained 
growth of mobile advertising into 2009 will depend on 
a continued reduction in mobile operator data 
charges, the development of sophisticated mobile 
advertising offerings from more organisations, and 
enhanced technological capabilities and integration 
across the mobile advertising value chain. 
 At the same time, continued uncertainty about the 
mobile advertising medium among advertisers is still 
restraining its popularity. Indeed, mobile advertising 
spend currently is mainly driven by the media and 
entertainment, and banking, financial services and 
insurance (BFSI) industries which together 
contributed more than 50 per cent of revenues in 
2007.  
 Currently, the bulk of mobile advertising spend is 
based on campaign trials in partnership with mobile 
carriers and content publishers. This is concentrated 
in display (banners and video) accounting for 91 per 
cent of total revenues. Concurrently, search 
advertising on mobile phones remains very low, with 
most consumer activity still concentrated in the free-
to-access, on-deck directories within carrier portals.  
 Frost & Sullivan's research shows that three main 
forces have now come together to create a positive 
market environment for rapid growth in mobile 
advertising marketing spend. Early leaders in the 
mobile advertising space, including Vodafone, 
Hutchison 3, Sensis MediaSmart, ninemsn, and 
Fairfax Digital, have now reached a stage where they 
can offer marketers a proven next-generation mobile 
proposition. 
 In addition, the number of 3G handset subscribers 
is expected to mushroom with the corresponding 
adoption of mobile data services. Frost & Sullivan 
estimated there are now more than six million 3G 
handset subscribers in Australia. 

That number will grow rapidly over the next two years 
as operators phase out their non-3G handset 
offerings. Adoption of Apple's iPhone is also expected 
to have very strong impact on the usage of mobile 
data services. 
 Finally, early success by advertisers deploying 
mobile advertising in their marketing mix, particularly 
with SMS/MMS broadcast and response campaigns, 
is driving further take-up and experimentation. 

A/P to drive personal navigation 
Personal navigation has been one of the great 
consumer technology success stories of the past four 
years, according to studies by ABI Research. "2007 
was the year of the personal navigation device", said 
ABI's principal analyst, Dominique Bonte. "The 
estimated 11 million PNDs shipped in the US last year 
represented a fourfold increase over 2006 shipments. 
Handset-based navigation also fared well, and there 
was a renewed interest in outdoor GPS devices. New 
form factors emerged. High-profile mergers and 
acquisitions redrew the landscape of the industry". 
 2008 and 2009 will see continued success for 
navigation devices, with connected PNDs becoming 
more important. Multimedia, speech recognition, and 
Bluetooth will all start to appear in significant 
numbers. Replacement markets will slow the erosion 
of device prices as the PND market consolidates. 
Location-based services will grow, driven by social 
networking movements and increasingly supported by 
advertising. By 2012 Europe, currently the world 
leader in personal navigation, as well as up-and-
coming North America, will both have been eclipsed by 
the Asia/Pacific region in terms of market size, though 
regional patterns differ: A/P will favour handsets, 
while Europe holds fast to PNDs. 
 Much of the debate in consumer navigation 
markets revolves around whether or when off-board 
handsets will seize market share from PNDs. While 
they will certainly grow in popularity, especially in 
North America and Asia, ABI Research believes that 
they will do so only in pedestrian navigation, outdoor 
recreational use, and LBS, while PNDs remain the 
form factor of choice for automotive navigation. 
  "Winners and losers among consumer navigation 
vendors will be separated by time to market and 
agility, innovation, quality, community involvement, 
the availability of user-generated content, and 
effective branding". 

Rust eRESEARCH continued on page 8 

www.pearcey.org.au
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Segmentation Strategies are Critical 
 A recent report from IDC revealed that in February 
2008 there were 842,000 businesses in Australia 
employing 10.6 million people. ICT vendors are 
increasingly considering the small and medium-sized 
business (SMB) sector as the next frontier to conquer 
and must determine what segmentation strategies 
work best in such a fragmented and diverse sector. 
 The report titled Australia Business Demographic 
Structure and Performance Indicators, 2008 showed 
SMBs, with less than 500 employees, represented 
99.8 per cent of businesses, 65 per cent of revenue 
and 58 per cent of employees, but only 45 per cent of 
the overall business ICT spending. There are only 
around 1500 businesses employing more than 500 
staff, and these organisations represented 35 per cent 
of revenue, 42 per cent of employees, and 56 per cent 
of ICT spending in Australia. 
 "The SMB business sector in Australia is 
distributed between a highly fragmented small 
segment (1-99 employees) estimated at 829,300 
businesses and a more identifiable medium-sized 
segment (100-499) of around 11,400 businesses. For 
ICT vendors eager to find growth in the SMB sector (as 
the enterprise sector is becoming increasingly 
saturated), the mid-sized segment represents the best 
opportunity thanks to a higher profitability than in 
the small segment," said Jean-Marc Annonier, IDC's 
research manager for small and medium business 
markets. 
 "Segmentation strategies are a critical factor of 
success in the SMB space, and ICT vendors need to 
define precisely their target markets in terms of 
business size, vertical industry, and regional 
segmentation," added Annonier. 
 The IDC study presents business demographics 
(employees, number of entities), performance 
indicators (revenue, profit), and total information and 
communication technology (ICT) spending per 
business size, vertical industry and state. 
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A VIP TOLD ME 

Mark Rainbird 
Managing director of AWA 

RUST: Tell us about your "AWA's a well kept 
secret" campaign? 
 

RAINBIRD: We recently ran a series of ads in the 
Australian Financial Review, and of course the 
Rust Report, highlighting AWA's project 
deployment capability as we didn't think we had 
done a good enough job telling people about this. 
To get the message across each ad had a slightly 
cheeky approach and highlighted a common 
problem in day-to-day IT service delivery and 
suggested that we had the answer. 
 
RUST: How were they received? 
 

RAINBIRD: One of the ads featured a man with a 
paper bag over his head. The caption originally 
read "CIO lost the plot? Who can help?" Before 
going to press we showed this to a few customers 
and one, the CIO of a large Australian company, 
laughed at first and then told us that if we printed 
it he would never talk to us again. As we listen to 
customer feedback we changed the ad to "The 
auditors are coming and we've lost track of 
hundred's of PCs. Who can help?" 
 
RUST: Any better reactions? 
 

RAINBIRD: Overall the feedback has been very 
positive. We have had lots of compliments on the 
ads themselves and more importantly people are 
starting to ask us to talk to them on our 
deployment capabilities. 
 
RUST: When AWA talks about deployment 
services, what do you mean exactly? 
 

RAINBIRD: We mean applying the appropriate 
project management to actually get feet on the 
street to stage, deliver, install, upgrade, move, 
maintain, and repair and even find and track a 
customers' technology infrastructure anywhere in 
Australia. 
 
RUST: Is there a lot of competition? 
 

RAINBIRD: There are a number of what we call 
virtual competitors who simply act as 
intermediaries and body shop the actual work. 
That's a nice model, but not necessarily for the 
customers. At AWA we have our own national 
infrastructure. It's what we call the STAR – the 
right Systems, the right Team, and the right 
Attitude to get the right Results. 
 
RUST: What are the latest trends or 
developments in this part of the business? 
 

RAINBIRD: It's not what you would call the 
glamorous end of the industry, but that suits us 
fine. It is cost driven, but if you have the right 
systems and processes that gives you an 
advantage. More importantly we are the ones who 
tend to interact directly with the end-user. If it 
wasn't already obvious, it's the quality of that 
interaction that drives the users' perceptions of 
the technology. The potential value add of 
providing quality service is probably 
underestimated. One of our challenges at AWA is 
to correct that. 
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Bob Dunne retires from Softlink 
Bob Dunne, the founder of library and information 
management solutions developer Softlink, has retired 
as CEO of the company and will hand over the reins 
in mid-August to Kim Duffy, who will become global 
CEO. Dunne will remain a shareholder and consultant 
to the company. 
 Duffy was formerly CEO of ISS and TSW 
International. While at Softlink he will retain his 
membership of the Australian Federal Critical 
Protection Advisory Infrastructure Group. 

Changes at top of Telcoinabox 
CEO Damian Kay will stand aside from the day-to-day 
business of telecommunications wholesale provider 
Telcoinabox to focus on the company's expansion into 
the UK and New Zealand. Paul Line has been 
appointed general manager of the company, and John 
Jacob, previously a management consultant advising 
the company, has joined the payroll to head the sales 
division. 
 Telcoinabox recently launched a UK operation to 
service one of its largest service providers, and will 
announce its plans for New Zealand soon, Kay said. 

DiData names GM for app integration 
Mark Miller has joined Dimension Data as general 
manager of application integration, replacing Peter 
Menadue, who has been promoted within the 
company. Miller is an American who came to Australia 
in 2001 and worked for Professional Advantage. He 
has since worked for SDM and Avanade. 

Goddard heads SAP in NSW 
Better late than never we can report that Jeremy 
Goddard has been appointed NSW general manager of 
SAP Australia. He was previously A/NZ managing 
director of Progress Software, and has also worked for 
SSA Global, Connect.com.au, and Kodak. 

Broadbent runs Vignette region 
Craig Broadbant has been promoted to Vignette's vice 
president and general manager, Asia/Pacific. He was 
previously the company's vice president for 
professional services. 

Kilkelly heads sales for Lake 
Richard Kilkelly has joined Lake Corporation as 
business development manager. He has previously 
worked for Nokia, EDS, Systems Software Associates, 
and Alcatel. 

Westpac appoints new CIO 
As part of an organisational restructure overseen by 
new CEO Gail Kelly, Westpac has appointed Bob 
McKinnon group executive, technology. Until March 
this year McKinnon was joint managing director of 
Brookfield Multiplex Group, and he was CIO of the 
Commonwealth Bank of Australia from 2000 to 2006. 
 Simon McNamara, formerly Westpac's CIO, has 
resigned and will join Standard Chartered in 
Singapore. 

Exec appointments for industry body 
Ian Birks has been confirmed as the CEO of the 
Australian Information Industry Association, and 
Bridget Larsen has been appointed general manager of 
policy and government. Birks was appointed interim 
CEO in April after serving on the AIIA board for three 
years while he was with Ideas International. 
 Larsen, a former attorney for IBM, had previously 
worked for AIIA for seven years as policy manager. 

Lowe takes big job at FrontRange 
Matt Lowe has been appointed regional manager for 
the FrontRange Solutions Centennial line of business 
in Asia/Pacific. He was previously with Centennial 
Software, which was acquired by FrontRange in April. 
Before joining Centennial in 2007, Lowe was with 
Banksia Software, and he has also worked for 
NetComm. 

Lawson makes appointments 
Lawson Software has appointed Chris Moffett senior 
account executive based in Melbourne and Edwina 
Hinchliffe PR manager, based in Sydney. 
 Canadian Moffett was most recently with US 
company Tectura Corporation, while Hinchliffe was 
previously with Hill & Knowlton. 
 

Around the Traps 

 The Australian Business Foundation has appointed 
Phillip Allen research manager. He was previously 
with IDC as research manager. 

 Michael O'Sullivan has been appointed a director of 
Intelledox. A former employee of KAZ, he joins other 
ex-KAZ staffers Peter Kazacos (chairman) and Michael 
O'Sullivan on the board.  

 Danny Herceg has resigned as chairman and a 
director of BigAir Group. The company has started a 
search for his replacement. 
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